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SAMPLE MIDTERM—SAMPLE ANSWERS

Note: On the actual exam, you will be given approximately one half page to answer
each question. You do NOT need to bring a blue-book. You will have one hour to
answer your chosen four questions.

Please select any 4 of the following 5 questions to answer:

1. According to Internet Marketing, how do “wi-fi” and Bluetooth differ?

“Wi-fi” is used for relatively larger distances and is tied to a
specific frequency. Bluetooth is used for shorter distance
transfers and tends to be more secure.

2. According to Internet Marketing, how well do the demographics of arts and
culture patrons match with those of Internet users? Please explain.

Since art patrons tend to be well educated and computer literate,
the match tends to be quite good.

3. How do serif and sans-serif fonts differ? What are advantages and
disadvantages of each?

Serif, unlike sans serif, fonts, tend to have sharp edges. Serif
fonts tend to be easier to read while sans serif fonts tend to be
more attractive since letters are more easily distinguished.

4. Some people claim that online sellers will be more profitable than conventional
“brick-and-mortar” retail stores since online sellers will save money by not 
having to operate stores. Assuming that online retailers actually do have lower
costs (a questionable assumption), how valid is the prediction that they will be
more profitable? Please explain your reasoning.

Even if online sellers have lower costs than traditional
retailers do, they would not be able to make significantly higher
profits in the long run since they would have to compete with
other online firms that would be attracted to this market. The
forces of supply and demand would lead to an equilibrium where
profits are at most comparable to those of traditional stores.

5. What does the notion of digitality involve, and what are its implications?



Digitality refers to the extent to which a product or service can
be transferred electronically. For example, music and software
are highly digital and can be downloaded. Construction materials
are highly tangible and little if any of their value can be
transmitted electronically. A global positioning system (GPS)
has tangible components but also has a significant digital
component since revised maps and information about road closures
can be downloaded. Generally, products with higher levels of
digitality tend to be more suitable for online sales or service.


